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NAME:  



 

What is Component 1 Section A? 

Component 1 – Exploring the Media 

 
Written exam (90 minutes in total, worth 40% of GCSE) 

Section A – 55 minutes (including 10 minutes of annotation of unseen text) 22% of GCSE 

Section B – 35 minutes – 18% of GCSE 

 

Section A 

This section assesses media language and representation in relation to the following media forms: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

There will be two questions: 

● Question 1 will assess media language in relation to one set product (AO2) 

● Question 2 will assess context and representation in relation to a different media form from that assessed in question 1 

▪ Part A assesses knowledge and understanding of context in relation to one set product (AO1) 

▪ Part B requires a comparison of an unseen resource with a set product in the same media form. This question requires an extended 

response (AO2) 

 

 

 



 

 

 

 

 

 

 

 

 

Images Photo, drawing, colour-scheme, placement (foreground, background), 

costume, facial expressions, props, gesture, shot type. 

Language Language techniques, pun (double meaning), inference, phrases, 

individual words, adjectives. 

Layout & design Product, positioning, fonts, brand, overall composition, logo. 

Mise-en-scene Actors, lighting, décor, costume. 

Character  codes of gesture and expression, clothing, props and proximity to others 

Narrative  clothing, props, codes of gesture and expression, mise-en-scene, other 

characters 

Intertextuality  The process of creating references to any kind of media text via another 

media text.  

Typography  The style and appearance of printed matter -fonts and colours  

Brand identity  The visible elements of a brand (such as colours, design, logotype, name, 

symbol) that together identify and distinguish the brand 

Barthe Semiotics, denotation, connotation, enigma code, cultural code,  

Propp 7 characters  - Princess, Hero (protagonist) false hero, princess father, 

helper, dispatcher, villain 

Todorov 5 stages of narrative   - Equilibrium, disruption, recognition, repair, new 

equilibrium  

Levi-strauss  Binary opposites.  

NOTE: The only thing that can change for this question is the elements of 

media language: 

THEORY: Theorists that you can apply in this section 



 

 

Released in 1974 Info and use of colour at the top 

Image of Bond connotes … 
Shot is ______________ 
Placed in … 
Pose … 
Costume … 
Expression … 
Prop used is … 
Propps  character type … 
The women connote … 

The explosion on the oil rig connotes … 

Other characters connote … 

HISTORICAL CONTEXT OF THIS FILM … 
Representation of women … 
The oil rig explosion … 
Martial Arts … 

The use of     colour     / design … 

Other images connote … 

The OO7 bullet / gun connotes … 

Henchman Nick Nack 



 

 

 



 

 

Released in 2015 Small print … 

Bond image: 
Shot is ______________ 
Placed in … 
Pose … 
Costume … 
Expression … 
Colour connotates … 
Prop used is … 
Propps character type … 

This character is the … 
Connotations are … 

This font and logo connotate … 

Credit block info includes … 

SOCIAL CONTEXT 
for this film … 

HISTORICAL CONTEXT 
for Bond franchise … 

How is this poster different to TMWTGG poster? 
Why is it different? 



 



  

Released in 2016 
The title +   colour    connotes …  

‘Man Up!’ connotes … 

The skyline … 

‘essential gadgets’ connotes … 

‘ideal…£300’ connotes … 

‘Style Manual’ splash’ connotes … 

‘most bankable’ connotes … 

‘Viola Beach Tragedy’ connotes … 

The image connotes … 
Pose … 
Look … 
Body language … 
Tattoo … 
Appeal to reader … 

Font  colour , size  – what stands out …  
connotations? 

LINK TO SOCIO - CULTURAL CONTEXT 



 

 



 
 

 

Released in 2015 Title connotes …  
Placement of title? 
Other info? 
Use of colour on whole cover? 
‘FAILED … cracks?’ 

‘OBJECTIFIED … Examined’ 

‘HOW FAR … BEAUTIFUL?’ 

‘THE WIG … HERE!’ 

‘7 ways …’ 

‘FGM … HARLEY STREET!’ 

‘NH Bond And Beyond’ 

SOCIO - 

CULTURAL AND HISTORIC CONTEXT: 

Main image 
Shot is ______________ 
Placed in … 
Pose … 
Clothing … 
Expression … 



 

 

 



 

 



 



 

  



 



 
 

 

CHOCOLATE  
STRAWBERRY  CUP  
Strawberry jam and  
cream encased in  
milk chocolate.  

HARROGATE TOFFEE  The  
delicious smooth toffee with  
a most distinctive  flavour . 

CHOCOLATE  
TOFFEE FINGER  
Delicious toffee  
covered with  
plain chocolate.  

JOHN MACKINTOSH & SONS LTD., HALIFAX  

Released in 1956 

HISTORICAL CONTEXT 
OF CAMPAIGN … 

QS mascots Major ________, 

 Miss ________. 
Regency era. They represent … 

Gold frame connotes …. 

‘delicious dilemma’ connotes … 
‘delightfully different’ (alliteration) … 

 … 18 
Use of  colour purple … 

Top 3 rd – the mascots 
Middle 3 rd – the 50’s ‘family’ 
Bottom 3 rd – the product promotions 
Blue background connotes … 

Shot is ___________ 
Man  – position … how he looks … 
Women  – position … how they look … 
Colour of women's clothes link to …  
connotations … 
Placement of chocolates … 

Key words  – highlight and  
comment: 



 

 



 

 

Released in 2016 Sponsors tell us … 

# suggests … 

Shot is ___________  
The woman looks ...  
is wearing (condition of +  colour )   …  

connotations are … 
Propps character type is … 

Background blurred connotes … 

‘sweating’ and ‘like a pig’ connotes … 

‘feeling like a fox’ connotes … 

THIS GIRL CAN Campaign title connotes … 
SOCIAL CONTEXT OF CAMPAIGN … 



 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Film (media industries only) 
 

Gaming 
 

Spectre, 12 (2015) 
http://www.007.com/spectre/ 

 

Pokémon Go (2016) 
http://www.pokemon.com/uk/ 

 

The Archers Newspapers 

The Archers 
http://www.bbc.co.uk/programmes/b006qpgr 

 

The Sun 
https://www.thesun.co.uk/ 

 

Ownership Conglomerate ownership, diversification and vertical integration. 

Commercial / government funded  

Production, distribution, 

exhibition 

Convergence  

Technology Proliferation, CGI, Social Media 

Regulation Gatekeepers, Self-regulation, Desensitisation,  challenges for media 
regulation presented by 'new' digital technologies  

Marketing Above the Line, Below the line, traditional, disruptive 

Target audience Mass, Niche, Active, passive  

Appeal Psychographics, demographics 

Uses  Katz & Blumler: Personal identity, Information, Escapism, Social 

interaction 

Response  Reception Theory: Preferred, negotiated, oppositional 



 

 

When did the Archers begin? 
Why (its original purpose)? 
Who makes it? 
How long is an episode?  
When and where is it on? 
Daily: 
Omnibus: 
Who is the main target audience now? 
Apply the U+G theory: 
P 
I 
E 
S 

 
 

Radio regulator is: 
Complaints about the Archers? Example storylines (not just Rob and Helen): 

1 

 
2 

 
3 

 
How audience hear about it: 

 
About the community of fans – how they stay 
 connected: 

 
The website: 
Twitter: 

 
Facebook: 

 
BBC Sounds: 



 
 
 
 

 



Type of paper?  
Publisher / owner? 

Connotations of title (masthead)? 

Typical Sun reader profile? 

Regular features in the paper? 

 

Apply the U+G theory: 
P 
I 
E 
S 
Who regulates the printed press? 
Sun controversy – Liverpool? Phone 
hacking? (News of the World – now 
folded) 

Sun + - the history – how the website began, 
why it changed: 

How the website now makes money: 

Content on website not available in print: 



 

 

 

 

 



 
When released? 
Film company who made it? 
Distributor? 
Director? 
Original writer of Bond novels? 
How many Bond films have there been? 
When was the first Bond film released? 
Who is the main actor in Spectre? 
Who sang the theme tune?  
Why would this be good? 
How much did Spectre cost to make? 
How much did it make at the box office? 
Why is it both significant and important that Bond is still filmed 
in the UK? 

 

 
 

Age rating – original? 
Age rating when released? 
Why was it 
cut? Reason 
1: 
Reason 2: 
What was cut (example scenes)? 
1 
2 
3 
How is the film funded / financed? 

Give examples of product placement used 
in the film. 
1 

2 
3 
How else is the film marketed? 
1 
2 
3 

 
What are the typical conventions used on a film 
poster: 

 



 



 

 

 

 

 

 

 

 

 



 

 

 

 

 



 

 


